
 

Job Description  
 

JOB TITLE: Communications and Marketing Intern 

LOCATION: Marylebone, London (flexible working – in office a minimum of two days per 

week) 

CONTRACT:  Fixed Term to March 2023 (with possibility of extension), 35hrs per week (FT). 

SALARY:  Living Wage - £11.05 per hour (London based) 
 
RESPONSIBLE TO: International Communications Manager 

RESPONSIBLE FOR: N/A 

About Prince’s Trust International  

 

Prince’s Trust International has been supporting young people worldwide since 2015. We were founded by HM The 
King to tackle the global crisis of youth unemployment.   

Our vision is that every young person should have the chance to succeed. 

Our mission is to empower young people to learn, earn and thrive.  

Our programmes and interventions are now present in 17 countries within the Commonwealth and beyond, across 
Asia, Africa, Caribbean and the Americas, the Middle East and Europe.   

We are committed to amplifying the voices of young people on the global stage and putting their needs at the very 
heart of the design and delivery of our work. This complements global efforts to deliver the Sustainable Development 
Goals, particularly those relating to quality education and decent work.  

Prince’s Trust International is committed to representing, at all levels, the global communities and young people that 
we serve. To understand our work in more detail, please see our Impact Report. 

Context of the Role  
Prince’s Trust International works with local partners around the world to deliver education, employment and 
enterprise programmes that empower young people to learn, work and thrive. We pilot and then rollout projects to test 
and grow our models and develop new ones. The pandemic has necessitated innovation with our programmes 
increasingly moving online and with our having developed bespoke digital programmes. We work with a mixture of 
governments, NGOs, and corporate partners and employers on our programmes and are increasingly thinking about 
how we can support the creation of green jobs to help deliver the low carbon transition. 

Purpose of the Role  

The Communications and Marketing Intern will support the external affairs team in the delivery of the department’s 
output. Specifically, the role offers an opportunity to develop skills across the various communications disciplines 
including press and PR, digital and social media, content development and brand marketing. The opportunity will suit 
a candidate who is passionate about creating engaging and innovative content, drawing inspiration from the young 
people, delivery partners and 17 countries that we operate in.  

The post-holder will be interested in issues affecting young people and aware of the different challenges young people 
across the world face. Skilled at writing and equipped with a strong eye for good content and visuals, the post-holder 
will be interested in developing a career in communications and/ or marketing. They will need to have excellent time 
management skills and the ability to juggle multiple tasks with competing priorities.  

Key Relationships  

• International Communications Manager and wider External Affairs Team. 

• Prince’s Trust International (PTI) Programmes team 

• PTI’s Design & Digital Team  

• PTI’s Fundraising team 

• Contractors and external suppliers 
 

https://indd.adobe.com/view/ea9097b6-89c5-42ba-bcba-edbb7a46d023


Key Areas of Responsibility  

Press and Communications Support 

• Manage the Prince’s Trust International enquiries inbox, ensuring that queries are dealt with quickly and re-
sponses are handled appropriately  

• Produce a monthly internal newsletter, gathering content from key stakeholders across the business 

• Develop one-page summaries of our work in each country for an external audience, highlighting the local 
need and operating content, key programmes and impact data 

• Draft short case studies of programme participant stories, developed using Q&As completed by our delivery 
partners in-country 

• Develop and grow media lists for priority countries, building a database of key journalists for different thematic 
areas  

• Monitor local media and relevant sector issues, preparing a fortnightly update and flagging key issues where 
relevant  

• Provide ad hoc media support for key campaign moments 
 
Content Development 

• Provide pre-production support for photoshoots and videos. This could include setting up suppliers, liaising 
with stakeholders on briefing materials, and treatment and concept building 

• Regularly collate and upload photoshoots and videos to the content management system 
 
Digital/ Marketing Support 

• Monitoring Prince’s Trust International social channels including Facebook, Twitter, Instagram and LinkedIn 

• Compile and schedule on-message social media posts  

• Support the creation of marketing materials for programme, fundraising and communications teams  
 
Website Content Development  

• Draft and upload news pieces and website pages, and update website content as needed 

 

Person Specification  

Please read these notes carefully:  

Essential criteria describes the skills, knowledge or qualifications that are necessary to be able to do the role. Some 
criteria will be assessed at the shortlisting (s) stage and this will be based on the information you have provided in 
your CV and supporting statement. Do not just say, for example, ‘I have good communication skills’. Your statement 
should provide evidence of how you have gained experience or used this skill or knowledge. If the skill has been 
gained in a very different context you may want to add how you think the skill will transfer to this role. Other criteria 
may be assessed as part of an assessment (a) or at interview (i). Desirable criteria will only be used where a large 
number of people meet all the essential criteria, or at an interview to differentiate extra skills. As a minimum, address 
how you meet all essential criteria in your application. 



Criteria Essential  Why is this needed? How will this 
be assessed? 

Skills, 
knowledge and 
experience 

Awareness of the issues facing 
young people in the UK and inter-
nationally   

Your work will help to tell the stories of 
young people on our programmes, and 
you will be required to monitor relevant 
issues in the media 

 S, A, I 

 

Excellent time management skills 
with a positive attitude to teamwork  
 

You will need to juggle multiple 
demands, ensuring you prioritise 
effectively while working alongside a 
busy team 

S, A, I 

 

Creative flair for content creation 
Your role will require a creative 
approach to delivering a range of 
content 

A, I 

 

 
Basic knowledge of content man-
agement systems and Microsoft 
Office 
 

You will update our website via 
WordPress and work with the Microsoft 
suite 

I  

 

Strong copywriting and proofread-
ing skills.  You will draft copy for external materials 

including news pieces and social media 
content. 

S, A, I 

 

Passionate about developing a ca-
reer in communications and/ or 
marketing 

This role provides an opportunity to 
develop the skills needed to pursue a 
career in this area 

S, A, I 

 

WHAT DO WE EXPECT FROM YOU? 

 

Our values are at the heart of everything we do – they articulate who we are and how we work together to achieve our 
aims to help young people. 

 
Youth-centred 

 
Nurturing 

partnerships 

 
  

Impact 
  

  
  

Diversity 

 
 

Honesty 

  
 

Integrity 

We believe in 
placing youth at 
the centre of all 
activities and 
decisions 
  

We value robust 
relationships 
based on 
mutual trust and 
respect 
  

We focus our 
passion and 
attention on 
what we 
believe will 
create a 
positive impact 
  

We understand, 
value and promote 
diversity of 
experience and 
thought to enable our 
staff, partners and 
young people to 
thrive and achieve 
their full potential 

We value 
sincere, 
authentic and 
straightforward 
communications 
and behaviours 

We believe in 
applying strong 
morals, high 
standards and 
ethical 
principles to our 
work 
 

  

Here at Prince's Trust International, we are committed to equality, diversity and inclusion. We want to be an 
organisation that is representative of the communities we serve, which is why we strive for diversity of age, gender 
identity, sexual orientation, physical or mental ability, ethnicity, gender, socio-economic background and perspective. 
We want to ensure that everyone can be their authentic selves at work. 

We are a Race at Work signatory and a Disability Confident employer. Our staff and volunteers are supported by PT 
CAN (our Cultural Awareness Network), PT NOW (Network of Women), PT DAWN (Disability & Wellbeing Network) 
and Pulse (LGBTQ+ Network). Talk to us about flexible working hours.  

Prince’s Trust International is committed to safeguarding and promoting the welfare of children and young people and 
expects all staff and volunteers to share this commitment. This post is subject to a basic Disclosure Having a criminal 
record will not automatically exclude applicants.  

  



We expect certain behaviours from you about how you interact with colleagues, our partners, young people & the 
public.  

These are our core behaviours for all staff. 

 
Effective 

communicators 
  

Approachable 
  

 
Solution-oriented 

  

Inclusive 
  

Emotionally 
intelligent & 

resilient 
  

We demonstrate an 
open, honest, jargon-
free and clear 
communication style to 
build rapport and 
nurture partnerships 
with internal and 
external stakeholders.  
  
We communicate core 
expectations, for 
example around 
safeguarding, clearly 
and effectively to 
ensure young peoples' 
safety is at the centre 
of our work and never 
compromised.  
  
We value the 
importance of 
transparency, honest 
feedback, setting clear 
expectations, 
understanding roles 
and responsibilities, 
and speaking up for 
what we believe is 
right.  
  

We demonstrate 
characteristics of 
open-mindedness, 
respect and honesty 
to anyone wishing to 
approach us.  
  
We apply our 
behaviours to support 
this by being mindful 
of our own reactions 
and being receptive 
to ensure people 
want to engage with 
us, we actively listen 
and demonstrate our 
appreciation of their 
input.  
  

We focus our energy 
on enabling solutions 
to the challenges we 
meet.  
  
We demonstrate 
leadership by owning 
our work, taking 
responsibility for our 
actions and pro-
actively engaging 
with our stakeholders 
and partners to gain 
deep understanding 
of the environments 
we work in and the 
young people we 
work for.  
  
We support our 
partners, colleagues 
and youth in solving 
problems and 
delivering impactful 
programmes.  
  
We plan and adapt 
our interventions and 
processes and 
employ 
proactiveness to 
enable the most 
meaningful 
outcomes.  
  
  

We value different 
backgrounds, 
experiences and 
opinions and 
believe that these 
will make us better 
equipped to make 
quality decisions, 
apply sensitivity to 
context and 
mutual 
exchanges, as 
well as recognise 
potential 
throughout our 
organisation and 
our partnerships.  
  
We actively invest 
in rapport building 
with all 
stakeholders and 
strive to support 
team work 
internally and 
externally.  
  
We respect others 
and our planet. 
We apply humility 
and empathy and 
strive for 
reciprocity and 
equality in all 
exchanges. 
  

We nurture 
awareness and 
reflection, including 
being mindful of 
self-biases, cultural 
differences, as well 
as our own and 
other people’s 
circumstances.  
  
We foster the 
capacity to be 
aware of, control, 
and express our 
emotions, and to 
handle 
interpersonal 
relationships 
judiciously and 
empathetically.  
  
We build resilience 
to risk, making 
mistakes as a way 
of learning.  
  
We celebrate 
creativity, curiosity, 
eagerness to learn 
and open-
mindedness. 

  

 

 

 

 

 


